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Nine years ago, Liquid Web, Inc. was formed
by a teenager just old enough to drive a car, who was
determined to provide the nation with supreme web
hosting solutions.

Today, hes done just that. Liquid Web is on the
brink of quadrupling its capacity, bringing more than
100 new jobs to the Lansing area.

Holt native Matthew Hill had a passion for
technology. Every day after school, he would spend
endless hours absorbing the emerging World Wide
Web. He worked hard to become knowledgeable in
the industry by developing websites and soon began
making money through internet marketing.

Hill s experience as a customer enticed him
to further evaluate the web hosting industry. In his
opinion, the demand for web hosting was obvious
but the companies that offered such services were
overpriced, designed for larger businesses or lacked
stability.

No one really seemed to be getting the web
hosting portion of it entirely right, says Hill. It was

very much a market ready for entry by anyone with the
knowledge and motivation.

With the support of his family, the 16-year-old
founded Liquid Web in 1997 and set forth on a mission
to provide competent and competitively priced web
hosting solutions.

Hill s father, Gregg Hill, knew his son would be
successful at operating his own business. Based on
the success of his other website ventures, Matt proved
himself to be more than capable, says Gregg. He was,
and still is, an extremely motivated individual.

With incomparable customer service at the
forefront, Liquid Web experienced growth relatively
fast. Within its rst six months, through word-of-
mouth referrals alone, the company expanded to 400
customers with 100 servers.

Hill credits the company s solid business plan and
clear-cut purpose as its survival tool during the dot-com
crash, which left hundreds of companies out of business
and thousands of people out of work. According to Hill,
the bust didn t even leave a scratch on the companys
astounding growth.

We  were
serving a real need
unlike so many of
the other dot-com
businesses out there at
the time, he says.

As his
companys client base
continued to increase,
Hill needed more
space and made the
move to an 11,000
square foot building
in Delta Township in
2003. During the next
two years the company
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grew to 20,000 customers and 2,000 servers and the
data center quickly reached capacity.

In 2005, the company was recognized as one of
Michigan s 50 Companies to Watch, an awards program
celebrating second-stage entrepreneurs. In that same
year, Liquid Web further expanded with the purchase
of a 31,700 square foot professional building adjacent
to the rst data center to accommodate increasing
customer demand.

Since its inception, Liquid Web has doubled in
size annually. The current focus is to continue with the
accompaniments to the new data center, which, once

lled, will hold 8,000 additional servers for a total of
10,000 servers.

According to Hill, the key to Liquid Webs
astounding growth is in its customer service.

With a 24/7-managed facility, our support staff is
able to foresee any issues and quickly respond to avoid
any downtime, he says. Also, redundancies such as
back up generators and servers are installed at every
level to ensure utmost stability.

The company sclients couldn tagree more. We ve
grown to expect superior customer service from Liquid
Web, says customer Camron Gnass, owner of Vision
Creative. Anytime we have an issue or a question, these
guys answer the phone, or use their well managed online
support tickets to get us responses. In an environment
where we rely on them as one of our business partners
to service our demanding clients, it s extremely helpful,
and very much appreciated.

With customers in more than 100 countries,
Michigan is one of Liquid Web s top states, second only
to California in number of clients.

Today, Liquid Web is offering a lot more to
Michigan than web hosting, it s offering jobs. Within the
next two years, the company will be hiring more than
100 employees to keep up with the market s demand.
According to Hill, Lansing is perfect for nding the



Local PR experts and media representatives will face-off at an upcoming
vs. The PR Experts takes place Tuesday, August 29 from 11:30 am

Rossman Group and Emergent BioSolutions BioDefense Operations.

August Focus 2006

other side of mediacoverage, learnwhat events and stories make the news,
and discover the secrets of attaining media
coverage. Program panelists include: Kevin
Polzin, Lansing State Journal, Kevin Ragan,
WILX-TV, Chris Holman, Greater Lansing
Business Monthly, Kelly Rossman, The Ross-
man Group, Bob Kolt, Kolt Communications and
Debra Pozega Osburn, Lezotte Miller Osburn Public
Relations, Inc. Kim Brennen Root of Emergent BioSo-
lutions BioDefense Operations will moderate.

The cost for the luncheon is $35 for Chamber
members, $40 for ACCESS members and $45 for
nonmembers (includes lunch). Contact Michelle
Fink at 517-853-6457 to register.

CHAMBER MEMBERS

WELCOME NEW EXECUTIVES

Nearly 100 Chamber members turned out for the Lansing Regional
Chamber s Executive Welcome program on Thursday, June 22 to meet and
greet two new local executives, Robert Wright, the new CEO of Ingham
Regional Medical Center (pictured above) and Lyle Schulze, General Man-
ager of WSYM-TV. The Radisson Hotel generously sponsored the free VIP
networking event and provided breakfast for attendees.

LOOKING FOR MORE CHAMBER NEWS?

Be sure to sign up for FOCUS Online, the Chamber’s biweekly
email newsletter! To be added to the mail list contact the Cham-
ber at 517-487-6340 or aberry@lansingchamber.org, or go online
at www.lansingchamber.org.

Already signed up but not getting your copies? Be sure to
add the Chamber to your address book and/or check with your IT
department to make sure your emails aren’t being blocked.

Lansing Regional Chamber event. THE GREAT DEBATE: The Media

to 1:30 pm at the Sheraton Hotel in Lansing and is sponsored by The

At this event, attendees will get a behind the scenes look at the

LANSING (@)

CHAMBER

All meetings take place in the Lansing Regional Chamber of Commerce board room at

300 E. Michigan Ave., Lansing, unless otherwise noted. For further event information,
please call us at (517) 487-6340 or visit our website at www.lansingchamber.org.

AUGUST

Thursday, August 3:

Ambassador Committee Meeting, 12 1 pm, LRCC board room

Tuesday, August 8:

Member Mixer,5 7 pm, Aspen Lakes, 3879 Lone Pine Dr., Holt. Tickets are available at
the door, $10 members, $15 ACCESS members, $20 non-members and include beverages
and hors d oeuvres.

Wednesday, August 9:

LRCC Board Meeting, 7:30 10:30 am, Capital City Airport

Thursday, August 10:

Economic Club Committee Meeting, 4 5 pm, LRCC board room

Thursday, August 24:

Bottom Line Breakfast, Safety Means Savings presented by David Hintz, CSP, Accident
Fund Insurance Co., 7:30 9 am, Chamber Board Room, 300 E. Michigan Ave., Lansing.
Tickets are $10 member, $15 ACCESS member, $20 non-member.

Thursday, August 24:

Small Business Advisory Council Meeting, 4 5 pm, LRCC board room

Tuesday, August 29:

Ready Set Network!, a speed networking event, 7:30  9:30 am, Sam s Club, Eastwood
Towne Center, 3003 Preyde Blvd., Lansing. Breakfast provided by Sam s Club. The cost is
$10 members, $15 ACCESS members, $20 non-members.

Tuesday, August 29:

The Great Debate: The Media vs. The PR Experts, 11:30 am to 1:30 pm, Sheraton Hotel,
Lansing. Tickets include lunch and are $35 members, $40 ACCESS, $45 nonmembers.
Sponsored by The Rossman Group and Emergent BioSolutions BioDefense Operations.

SEPTEMBER

Thursday, September 7:

Ambassador Committee Meeting, 12 pm- 1 pm, LRCC board room

Tuesday, September 12

Member Mixer, 5pm 7 pm, The English Inn, 677 S. Michigan Rd., Eaton Rapids. Tickets
are available at the door, $10 members, $15 ACCESS members, $20 non-members and
include beverages and hors d oeuvres.

Wednesday, September 13:

LRCC Executive Board Meeting, 7:30 am 9 am, LRCC board room
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Get noticed by area decision-makers by advertising in the 2007

Lansing Regional Chamber Membership & Business Directory!

The Lansing Regional Chamber Membership & Business Directory
includes members of the Lansing, Charlotte, Clinton County, Grand Ledge,
Mason & Williamston Chambers, putting your ad in the hands of more than

3,000 decision-makers in the Lansing Region.

Chamber members want to do business with other Chamber members,
and consumers want to do business with companies that invest in their
community. There are advertising opportunities from $20 to $2,000 and

Attention ACCESS Members

Your Chamber ACCESS
membership does notinclude a
listing in the Membership
Directory. Contact a Member-
ship Manager at 517-487-6340 to
upgrade to a General
Membership and open up your
marketing opportunities!

up, so there s something for every member s budget. Add descriptive text
such as hours of operation, or special services and brands offered, to enhance the value of your basic listing, list
your business in other related Categories, or focus the power of a display advertisement to get the attention of the

region!

Act before Thursday, August 31 and you can reserve your advertising space in the 2007 edition.
Contact Martha Howley at 517-853-6466, or via email at mhowley@Ilansingchamber.org for rates and

Specs.

AREA YOUNG PROFESSIONALS ROCK]!

Lansing area young professionals rocked this
summer as part of a networking series hosted by
the Greater Lansing Business Monthly, the Lansing
Regional Chamber and the Lansing Center. Rock-
in’ on the Riverwalk: Networking for the Next
Generation of Business Leaders was a forum
for professionals under 35 to meet, conduct busi-
ness and build a valuable network of contacts. Three
events were held this summer and each featured food,
drinks and live music from local bands. Don t miss
the next young professionals program, Ready Set
Network!, hosted by the Lansing Regional Chamber
on August 29. Contact Michelle at 517-853-6457
for more details.
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liquidweb, Continued from Page 1

ideal staff because of the great technology programs
and degrees offered by Michigan State University and
Lansing Community College.

Currently, the company s staff consists of just over
40 tech-sawy employees, mostly around 25 years of
age. The oldest employee is Hill s father, Gregg, who is
secretary and treasurer of the web-hosting rm.

According to Travis Stoliker, Liquid Webs
Marketing Manager, the staff is what sets Liquid Web
apart from their competitors.

They are trained level three technicians who are
able to intelligently answer the customers questions.
The excellent customer support is what perpetuates our
product, he says.

Beyond jobs, Liquid Web also helps the state with
economic development, building infrastructure that
attracts other technology companies to the region.

By bringing high capacity Internet connections
into Lansing, we are enabling regional technology
companies to deploy their high bandwidth web services
locally, says Hill.

As for the future, Hill plans for his company to
continue to prosper and provide bene ts to the Lansing
area.

We are a Lansing company, Hill says. We
employ people here--this is where we are going to be
for the long haul.






